
of marketers said they 
would work separately with 
the PR agency and another  
Digital/Social agency

China 
PR Agency 

Scope
2017

China PR Agency Scope 2017 is the fourth 
wave in an ongoing study to garner a deeper 
understanding of the motivations and pro-

cesses for Public Relations in China.

The study also found that while

72%
of marketers are 
satisfied with their 
current PR agency 33%

would consider a pitch, 
citing a lack of creativity 
as their main reason

MOST RESPECTED BRANDS
The two most mentioned companies for their Public Relations  

approach in China were tech giant Alibaba and Durex – with other 
leaders in this category including Chanel, Tencent and Nike
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To see the full China PR Scope 2017 White paper, click here.

www.rthree.com    

now rate ‘digital capabilities’ 
as a very important factor 
when selecting a PR agency

59%
of marketers

Until PR agencies 
can offer truly 
integrated services 43.2%

http://www.rthree.com/en/insight/detail/b8bJWyJ.html
http://www.rthree.com/en/
https://www.facebook.com/r3worldwide
http://www.rthree.com/en/insight/detail/b8bJWyJ.html
https://www.linkedin.com/company-beta/279234?pathWildcard=279234
https://twitter.com/R3WW
http://weibo.com/r3china

