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China PR Agency Scope 2017 is the fourth
wave in an ongoing study to garner a deeper
understanding of the motivations and pro-
cesses for Public Relations in China.
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WHEN SELECTING A PR AGENCY

OF MARKETERS ARE WOULD CONSIDER A PITCH,
720/0 SATISFIED WITH THEIR 330/0 CITING A LACK OF CREATIVITY
CURRENT PR AGENCY AS THEIR MAIN REASON

UNTIL PR AGENCIES

OF MARKETERS SAID THEY
CANOFFERTRULY 29 90/ | 0 et sy

THE PR AGENCY AND ANOTHER
DIGITAL/SOCIAL AGENCY

MOST RESPECTED BRANDS

THE TWO MOST MENTIONED COMPANIES FOR THEIR PUBLIC RELATIONS @ 2017
10 APPROACH IN CHINA WERE TECH GIANT ALIBABA AND DUREX — WITH OTHER ® 2015
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http://www.rthree.com/en/insight/detail/b8bJWyJ.html
http://www.rthree.com/en/
https://www.facebook.com/r3worldwide
http://www.rthree.com/en/insight/detail/b8bJWyJ.html
https://www.linkedin.com/company-beta/279234?pathWildcard=279234
https://twitter.com/R3WW
http://weibo.com/r3china

